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Select research findings from the 2021-
2022 Fiji Tourism Data Insights Dashboard
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Fiji Tourism Data Insights Dashboard: Identifying Fiji’s Competitive Advantage
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Q6. REAL DEMAND: How likely is it that you will take an international holiday/vacation in 2022?



Section 1: Social Media Insights Section 2: Website Insights Section 3: Rating & Review Insights Section 4: Primary Survey Insights

Q9. MOTIVATORS: Which of the following priorities will be most important to you when 
choosing a potential holiday/vacation in Fiji 2022? 



Fiji’s travellers are largely from Australia and the US – December 2021 to March 2022



Fiji’s travellers are largely from NSW and California – December 2021 to March 2022



Q18. Which of the following sources are usually most important in inspiring you?



Q19. For planning your detailed itinerary for an international holiday, which of the following would you tend 
to use?



Overall Destination Summary – December 1st, 2021 to March 31st, 2022



Ratings & Reviews by Source



Rating Analysis by Review Source



Reviews and Overall Rating



Ratings by Category



Ratings by Facility



Sentiment by Category



Sentiment by Category



Overall Destination Summary – December 1st, 2021 to March 31st, 2022

• Digital presence is key
• Keep information current
• Have a defined quality assurance policy
• Have a plan to review and action client feedback
• Monitor your Google, Facebook and Trip Advisor reviews



Workshop #3 – Ratings and Review Data


