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MEDIA RELEASE

INTERCONTINENTAL FIJI GOLF RESORT & SPA THANKED LOCAL INBOUND TOUR OPERATORS AND INDUSTRY PARTNERS
(NATADOLA, FIJI) Friday 8th February 2019 – The Sales & Marketing department of InterContinental Fiji Golf Resort & Spa team expressed their appreciation to local tour operators and key tourism stakeholders with an incredible "Colours of the Orient" themed event; celebrating the contributions, business support and relationships which make InterContinental Fiji a premium destination for Fiji. 
 
Acknowledging the emerging business opportunities from Asia, InterContinental Fiji Golf Resort & Spa drew inspiration from their theme "Colours of the Orient" with stylish oriental decor, showcasing flavourful menus, traditional Chinese lion dancing and contemporary Japanese Taiko drumming. With the elaborate celebration underway, guests were dressed to impress in stylish Asian themed outfits, with the colour red being a favourite amongst the crowd. The evening was further complemented by multi-genre Live Band, Resonate, captivating the attendee's with familiar tunes to dance to. 

 
InterContinental Fiji's Sales & marketing team exhibited their gratitude towards their industry partners with flair and discussed opportunities for 2019 and beyond. By bringing together the leading resort in Fiji with the leading industry partners, this allowed the businesses to discuss potential future synergies that can be created to further enhance the tourism industry for Fiji.
 
“This was a great way to kick of the year and say thank you to our valued industry partner for their support and business over 2018 and the years prior” said Director Leisure Sales & Marketing, Hudson Mitchell. 
"Ensuring that we continue to develop our strides from 2018 into 2019 in our premium positioning as a luxury branded resort on the mainland,  we are looking closely at collaborating more with our industry partners and offering our services as an extension of theirs." say Hudson Mitchell, Director Leisure Sales & Marketing. “We are looking forward to the continued support of our partners and boosting Fiji’s profile on the international travel market.”
A complete album of the evening can be viewed on InterContinental Fiji’s Facebook page -https://www.facebook.com/pg/intercontinental.fj/photos/?tab=album&album_id=2753084878049256).  
InterContinental Fiji Golf Resort & Spa is part of the InterContinental Hotel Group (IHG) with over 5,000 properties and 744,000 guest rooms in nearly 100 countries.  Overlooking the azure waters of Natadola Beach – voted by CNN as one of the best beaches in the world, and Fiji’s finest beach, the resort is spread across 35 acres of tropical manicured gardens and offers all of the facilities and services expected of a luxury international resort.
Click here for more news and updates on the InterContinental Fiji Golf Resort & Spa or contact the resort on 673 3455 / enquiries.fiji@ihg.com.  
- Ends -
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