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INTERNATIONAL FINANCE CORPORATION 

• Largest global development institution focused on private sector in 
emerging markets 

• Uses capital, expertise and influence to work with more than 2,000 
businesses 

• Delivered $19.3 billion in long-term financing for in FY2017 

• Leverages the power of the private sector to help end poverty and 
boost shared prosperity 

 

 

 

IFC 3.0 proposes a holistic approach to tackle more difficult development 
challenges by creating markets and mobilizing private investors. 

The Cascade maximizes financing for development by leveraging the private 
sector and optimizing the use of public resources. 
 



WHY TOURISM? 



TOURISM, RETAIL AND PROPERTY (TRP) 
SECTOR OVERVIEW (FY16) 



IFC KEY TOURISM CONCEPTS 
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IFC TOURISM ADVISORY SERVICES 

• An integrated approach with private sector investment 

• Drive market demand and visitor arrivals to achieve better economic 
and social outcomes from the supply side and to unlock investment 
potential  

• Market demand analysis 

• Support targeted marketing activities to high value markets and build 
links with anchor outbound firms 

• Improve linkages between the tourism sector and local supply chains 

• Enhance destination management through product development 

• Advance demand driven tourism HR skills 

• Provide upstream support for tourism investments 



FIJIAN TOURISM 2021 

Fiji 

Established markets, 
products and services 
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FIJIAN TOURISM 2021 DEVELOPMENT PROCESS 

• MITT led and owned process to develop initial strategy and objectives 

• IFC provided support on 

• Existing market research and data analysis 

• Streamlining of thematic areas and strategies  

• Learning from global examples 

• Responding to private sector stakeholder feedback 

• Managing stakeholder consultants in Quarter 1 2017 and 

incorporating verbal and written feedback 

• Hosting consultations with Government departments, industry 

associations, donors, development partners, education sector and 

statutory bodies in October 2017 



IFC TOURISM ADVISORY ACTIVITIES 

• International visitors survey and market research  

• Identify high value markets  

• Support focused marketing activities and build links 

• Develop packages for targeted markets  

Grow high 
value arrivals 

• Increase linkages to local supply chains – agriculture  

• Conduct labor employability gaps analysis and implement 
recommendations with MITT and sector 

Increase value 
from tourism 

• Build a pipeline of tourism investment leads 

• Increase investment in sustainability: energy, green 
building, etc.  

• Benchmarking on aspirational competitor destinations  

Investment 


